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This past year has been very 
different. How?  
Cancer, radiation treatment, an 
operation, then recovery and 
rehabilitation in just ten months. 
Truly the greatest period of upheaval 
and major re-organising we have 
had to do in 35 years of business. 
Character building stuff for the 
self-employed. A crazy time during 
which friends, family and especially 
customers, were hugely supportive and 
understanding.
   Towards the end of the year, with 
sterling assistance from my son Mark 
and several other key people, most 
customers were covered, and business 
life continued pretty well.
   Multiple earthquakes have added to 
the burden but we were really fortunate 
to escape major damage. Being able 
to regroup relatively quickly and carry 
on as usual was a tremendous blessing. 
Unlike many Christchurch-based 
businesses seriously affected by the 
earthquake, the fact that we cover the 
whole of New Zealand with many of 
our agencies has meant our viability 
and ability to trade has barely been 
affected. We really feel for our fellow 
citizens here in Canterbury who have 
been less fortunate than us. 
Will you continue being 
involved in BMA? 
Most certainly. Our five year plan of 
involving additional people has been 
fast tracked a little and we have already 
implemented progression and change 
with our long standing children’s 
wear agencies. Deryn van Dyk in 
Christchurch and Ross McCormick of 
Levin are now covering the territory 
with all children’s wear brands.    
These two wonderful people were a 
tremendous help last year, getting us 
through the really tough patch when 
health issues kept me off the road.
Trimming our agency line up has 
had positive results. We continue to 
focus on presenting ladies’ knitwear, 
ladies’ swimwear, bridal and special 
occasion wear, menswear, fabrics to 
retail and manufacturing, and steaming 
equipment for both clothing and hay.
How important is the 
independent clothing retailer 
to NZ?
Extremely. These traders generally 

position themselves in the middle 
to better end of the market, and are 
normally leaders in their field in 
their particular patch. Independents 
motivate and lead the way. Without 
them the clothing industry would lack 
real zest and excitement. 
How relevant do you see the 
role of the clothing and fabric 
agent in NZ? 
Incredibly relevant. The agent’s role 
is still to research and delve into both 
the local and international markets, 
to source and secure suitable products 
that will work well for retailers. This 
is the source of X-factor merchandise. 
Sure, the internet has made the task 
of searching a whole lot easier, but the 
establishment of an agency, and the 
setting up of business relationships 
between parties, still takes time and 
effort. 
Do you see the internet taking 
over a lot of the agent’s role in 
the presentation of clothing 
and fabric collections to 
retailers and manufacturers? 
In a word - no! The need to examine, 
touch, feel and view the product is 
paramount. Many factors such as 
weight and texture of fabrics, the 
handle and drape, the actual cut and 
construction of the garment, how 
the light reflects off the surface of the 
fabric, and the physical shape, are all 
important. The physical presence and 
presentation of a fabric or garment 
is critical. Hanger appeal can be 
checked and confirmed by physical 
viewing. This is the key to successfully 
completing the most important 
function in a fashion clothing business 
- the buying. How can you do this over 
the internet?
   In support of the internet, however, 
once all conditions and criteria are 
met, and the product is successfully 
launched and proven at retail level, the 
opportunities provided by the internet 
can really be tapped into. 
How is your five year plan 
progressing one year on? 
Very well thanks. The plan to 
encourage new people into the 
industry and to assist them to build 
their businesses within an agency 
team environment is well underway. 
Helping this is our custom designed 

Contax Management program, 
developed by us over the last 20 years 
and being further tested this year with 
our agent associates. Although further 
enhancements are being implemented, 
this program is already a hugely 
successful working tool for agents with 
multiple agencies. 
How do you manage to cover 
NZ from your Christchurch 
base? 
Quite simply - with lots of help! Many 
of our agencies are for the whole of 
New Zealand. We appreciate having the 
services of Graeme Frieswyk Agencies 
from Tauranga covering the top half 
of the North Island with our Fields 
Knitwear Collections. Tony Seaman and 
Karen Rodgers cover for our Propress 

Clothing Steamers and Snow Elliott 
Fabrics for the same territory.
How are you enjoying being 
back out on the road? 
It’s beaut to be back. In over 35 years 
of meeting and associating with 
business people around New Zealand, 
I have developed so many wonderful 
business relationships and made heaps 
of friends. Being back on the road 
means being back with my big family 
again. 
   My greatest vote of gratitude goes 
to my darling wife Carol, who is my 
greatest rock and friend. Without her 
support none of what I do would be 
possible. Let’s live the day together and 
just keep on smiling. It’s great to be 
alive in our New Zealand paradise. 

A bout with the Big C and a catastrophic earthquake 
notwithstanding, Bruce Moore of Bruce Moore Agencies 
shrugs it all off as just another typical working day
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designed to be worn multiple ways and with several pieces 
in each range. Gitte and Henning also look to the latest 
international runway trends for inspiration in creating 
the more high-fashion collections within each range. To 
keep their creative edge, Dyrberg/Kern features a broad 
selection of materials in each collection, often unexpected 
combinations for breath taking effect, including fresh 
water pearls, glass paste beads, coloured enamel, Italian 
buffalo leather, precious stones, stainless steel and 
stunning Swarovski crystal. The brand has since won 
numerous accolades, including King Frederik IX’s Award 
for Excellence in Export in 2001 and Ernst & Young’s 
Danish Entrepreneur of the Year in 2004.

www.dyrbergkern.co.nz

DYRBERG/KERN- WINTER 2010
Dyberg/Kern’s Winter 2010 collection features 

a menagerie of colours , luxurious details, modern 
materials, bold new shapes, dramatic semi precious stones 
and multi faceted Swarovski Crystals. Three ranges make 
up next seasons wares:

Totem
Featuring hammered and reptile embossed metals, 

multi strand Italian leather, matte gold and antique silver. 
Semi precious gemstones include genuine turquoise, 
black obsidian, jasper and coloured jade in shades of 
raspberry, aubergine and bright green.

Code
Featuring shiny silver and golden materials, edgy 

leather, spiky pyramid shapes sexy cut-outs, string rivets 
and chunky cuts of Swarovski crystal. Colours include 
tones of black, white and silver softened with feminine 
shades of light grey, rose pink and classic gold.

Capri
Featuring coloured enamel, and beaded resin, 

woven necklaces and cuffs in glossy gold, copper, brass 
and sienna tones. Rich, natural colours include coral, 
magenta, blue lagoon and tangerine.

DYNAMIC         
Design Duo

Situated on the corner of Grey and 
Featherston streets, the newly opened 
flagship store for Dyrberg/Kern’s concept 
store is close to Lambton Quay in the 
heart of Wellington’s fashion precinct. 

The interior is a stunning showcase of Scandinavian 
design, keeping in line with Dyberg/Kern’s concept 
stores in Europe. “The decision to open a store in 
Wellington makes sense as it is the capital of New 
Zealand, and you get a lot of commuters and the bulk 
of our demographic travelling to Wellington from 
other parts of the country on business. It’s also located 
within a fashionable retail hub that is not only known 
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Danish design IS RENOWNED 
THE WORLD over for its modernity, clean 

lines, exuberant colours and practical 
functionality- and with this in mind, 

New Zealand welcomes the opening of a 
brand new concept store which houses one 
of the world’s much loved jewellery lines, 

Dyrberg/Kern.
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for its unique fashion sensibilities, but also a thriving 
contemporary art scene which is complementary to 
the innovation and creativity behind Dyrberg/Kern” 
explains co-designer Henning Kern upon his trip 
to New Zealand in December 2009. Attending the 
stores opening on December 9, Henning was excited 
about opening the brand’s Australasian store. Since 
1990, Gitte Dyrberg and Henning Kern, the design 
duo behind Dyrberg/Kern, have created seasonal 
collections of contemporary Scandinavian accessories, 
including handmade jewellery, luxurious timepieces 
and statement eyewear for both men and women. 
Distributed in New Zealand by Quinn Sullivan 

Limited since 1998, the 
brand is now available in 
over 20 locations throughout 
New Zealand, including 
Smith & Caughey’s in 
Auckland and Quinns in 
Christchurch. The extent 
of Dyrberg/Kern’s global 
appeal is evident in its more 
than 2,000 retailers across 
40 countries, with the 
brand releasing two seasonal 
collections annually for 
summer and winter, each 
showcasing over 1500 pieces 
of handmade jewellery, 
watches and eyewear. 

THE DESIGNERS
Both graduates of 

Copenhagen School of Design, 
Gitte and Henning began 
their creative collaboration 
with a womenswear collection 
in 1985, which they moved 
away from in 1990 to focus 
on accessories. Since then, 
Gitte Dyrberg and Henning 
Kern have created some of the 
most sought after jewellery 
and accessories available on 
the market,  recognised for its 
directional design, innovative 
use of materials, incredible 
quality and timeless style that 
can be worn from season to 
season. Based on Scandinavian 
design tradition and focusing 
on combining form and 
function: styles are often 


